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The Korea Consumer Agency (KCA) produces the “Consumption Life Indicators in Korea”
through a nationwide survey conducted every two years, with the aim of supporting
the promotion of data—driven consumer policy.

To establish and implement consumer policies that reflect the Korean consumers’
real life experience, it is essential to advance scientific, evidence-based consumer
policy grounded in systematic data such as surveys.

(Consumption Life Problems and Satisfaction) Current Status and Changes in 2025

The three most important consumer life sectors were “Food and dining” (29.0%),
“Finance and insurance” (10.8%), and “Housing and furniture” (10.6%).

(Consumption Life Satisfaction) Overall satisfaction scored 63.7 points(converted to
a 100-point scale), a decrease of 4.4 points compared to 2023.

(Experience of Consumption Life Problems) 50.4% of consumers experienced
problems in their consumption life, an increase of 13.7 percentage points from the
previous survey.

(Use of Digital Consumption) 73.1% of consumers reported having engaged in digital
consumption (e-commerce).

(By transaction type) Use of mobile shopping (91.8%), internet shopping (51.2%),
financial platforms (45.3%), C2C platforms (26.2%), and social media platform
shopping (20.9%) were highest.

(Sustainable Consumption) While 47.2% of respondents reported practicing sustainable
consumption, the practice score was 59.6 points (converted to a 100—point scale), an
increase of 2.5 points compared to 2023.

(Barriers to Sustainable Consumption) Difficulty to repair was the most frequently
cited barrier at 52.5%, followed by lack of spare parts (51.4%), lack of information
about repairs (47.3%), difficulty distinguishing sustainable products (42.3%), and
high repair costs (42.1%).

Korea Consumer Agency
Consumer Market Research Team Email: clik@kca.go.kr
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